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Introduction

• The United Nations Fundamental Principles of Official Statistics

• Literature review

• Mapping key concepts and their relationships

• Identification of good practices

• Reflections

• Work in progress



Principle 1: Relevance, Impartiality, and Equal Access 

Principle 2: Professional Standards, Scientific Principles, 

and Professional Ethics

Principle 3: Accountability and Transparency 

Principle 4: Prevention of Misuse

Principle 5: Sources of Official Statistics 

Principle 6: Confidentiality 

Principle 7: Legislation 

Principle 8: National Coordination 

Principle 9: Use of International Standards

Principle 10: International Cooperation



Research question

Do NSIs describe approaches to how they fulfill the UN 
Fundamental Principles of Official Statistics?

Follow-up questions:
•Are the principles and related concepts mentioned or explained on the 
NSI’s website?
•Is there a clear and structured approach in place?
•How widely is the approach implemented across the organization?
•Is there any follow-up or evaluation of the approach?
•And finally, is the information easy to find and accessible to the public?

Goal => Identify good practices
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Websites included

• ABS
• CSO (Ireland)
• DESTATIS (Germany) 
• Eesti Statistika (Estonia)
• INE (Portugal)
• INSEE (France)
• ISTAT (Italy)
• SSB (Norway)
• Statistics Canada
• Statistics Denmark
• Statistics Korea

• Statistics Sweden
• SURS (Slovenia)
• UK Office for National Statistics (ONS)
• UK Office for Statistics Regulation
• UK Statistical Authority

International Organizations Included:
• European Central Bank (ECB)
• Eurostat
• UNECE



Trust  and public confidence

• No universally agreed definitions of trust and public 

confidence, one possible distinction:

• Trust: Belief that statistical institutions act competently, 

impartially, transparently, and according to ethical and 

scientific standards.

• Public Confidence: The extent to which people believe the data 

are accurate, reliable, and useful—and are willing to rely on 

them for decision-making.
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Transparency and governance - Office for 
National Statistics

https://www.ons.gov.uk/aboutus/transparencyandgovernance
https://www.ons.gov.uk/aboutus/transparencyandgovernance
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Casework – Office for 
Statistics Regulation

https://osr.statisticsauthority.gov.uk/casework/
https://osr.statisticsauthority.gov.uk/casework/


Insert 
your logo 

here

Reflections

• Most NSIs published laws and regulations (e.g. GDPR, EU Regulation 223)

• Nice ”transparency” portals: ONS UK, CSO Ireland, Statistics Canada

• Not explicitly mentioned: professional ethics and scientific principles

• Procedures to handle misuse of statistics are rare (exception: UK case log)

• EU peer reviews (Code of practice) –deployed in EU

• Measure of public confidence or trust: the UK’s Public Confidence in Official 
Statistics Survey



More examples? Please let us know!

Email: lilli.japec@scb.se

Thank you!

mailto:lilli.japec@scb.se
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